


Record Year 

“Region’s hotel-room sales broke records in 2012-13” 



Visitors Spend More Than  
$2.02 Billion in the Richmond Region 

•  Chesterfield  $418,534,030  3,596 hotel rooms 
•  Hanover  $204,377,327  683 hotel rooms 
•  Henrico  $746,523,929  9,001 hotel rooms 
•  New Kent  $30,757,071   
•  Richmond  $617,078,950  3,379 hotel rooms 
• Williamsburg  $508,328,093  9,800 hr/6,000 timesh. 



Henrico is 5th in VA in Visitor 
Spending 



Richmond Region Visitors: 7 million 

Henrico County:  
2.5 million visitors a year 



That’s $180 per Henrico visitor per day 



Henrico Visitor Dining 
• $186 million visitor 

spending on meals in 2012 
• $45 per day 
• Nearly 15,000 visitor sold 

meals per day 
 

50% meals tax would be 
generated by visitors and 
commuters 



Henrico County Hotel/Motel Sales  
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Travel Segments Equally Divided 
 



Business 



Family and Friends 



Meetings, Conventions and Sports 



Tourists/Interstate Travel 



Henrico Gets 2 for 1 



Sports #1 Market Segment since 2011 



ECNL 

Triple Crown 



2012 Future Group Bookings by Market Segment 

Total = 155,208 Future Hotel Room Nights 

#1 SPORTS 31% 
#2 RELIGIOUS 22% 
#3 ASSOCIATION 15% 



Henrico Gets 2 for 1 



Market the Region as a destination  
 

1. Put heads into beds 
2. Deliver visitors to 

attractions 
3. Book meetings, 

conventions and sports 
tournaments 

4. Provide shoppers for retail 
 

Our Job is To: 



Virginia Tourism Corporation’s Mission: 
To bring more people (visitors) to the Commonwealth;  

get them staying longer; and spend more money. 

  Get visitors to CHOOSE Virginia 



Richmond Region Tourism’s Mission: 
Grow the economy of the Richmond Region by attracting 

conventions, meetings and visitors and by ensuring that all  
have a great experience. 

 
Get visitors to CHOOSE the Richmond Region  



Leisure: Friends and 
Family #1 Trip Motivator 



 
 

93% visitors plan to return  
44% within the year 



    2011  
Richmond Region Tourism  $4.1 million 
VA Beach   $17.1 million  
Asheville    $5.25 million  
Charleston   $12.0 million 
Baltimore    $9.3 million  
Pittsburgh   $9.1 million 
San Antonio   $19.3 million 
Louisville   $12.1 million 
Atlanta     $20.5 million 
Las Vegas   $210.6 million 
Austin    $8.6 million 
 
 
 

Budget 



Jurisdiction’s Tourism Mission: 
Improve the visitor experience 

 
• Signage, way finding 
• Transportation, roadways 
• Safety 
• Logistics 
• Increase product offerings 

 
 
 

 



Mobile 





VisitRichmondVA.com 



Graduates 



Taxi Update 
  

Drivers 



Press Trips: Culinary 





Visitor Centers 



Mobile Visitor Center 



30 Years! 
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